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Overview

The Mountain West Digital Library has continued to grow in the second quarter of 2014. We
have added over 40 new collections, 9 new partners, and 2 new digital repositories during the
months of April, May, and June of this year. We continue to increase our social media presence
through our Twitter, Facebook and blog (mwdlnews.blogspot.com). As of July 2014, MWDL
includes a network of 19 digital repositories, 159 collection partners, and 683 collections for a
grand total of over 850,000 items. In comparison, MWDL included 17 repositories, 55
collection partners, 360 collections, and 690,191 items at the start of 2013.

!!!!

Figure'1:'Growth'of'MWDL'from'9/13'to'7/14'
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Google Analytics Outages
During second quarter, the MWDL site (mwdl.org) had a Google Analytics outage. As seen in
figure 2, for part of April, all of May, and the beginning of June there was no analytical
information recorded for the main site. This error was corrected and we are presently recording
the data accurately, however, this explains some of the deficit in site performance during that
time.

!
Figure'2:'Google'Analytics'Outage'

Another outage that we experienced over the quarter was during the beginning of June. As we
switched over our Ex Libris Primo servers from thoth to utah-primoprod the Google Analytics
scripts were not set up correctly and therefore did not track until June 3rd. This outage and the
outage of mwdl.org give us the complete drop off of sessions recorded from June 1st to June 3rd
(see figure 3).

Figure'3:'Sessions'for'Q2'

Year over Year Performance
As you can see in figure 4, last year we saw a huge jump in traffic on April 18th. This was due to
the launch of Digital Public Library of America’s new website (dp.la). We received a significant
amount of traffic that came from dp.la. This is quite apparent in the section on referral traffic.
This exposure slowed down to an average of 388 sessions by April 27th.
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Figure'4:'Q2'2013'and'Q2'2014'

By contrast the sessions for quarter 2 of this year, have had a steady pace at an average of 180
sessions per day. As explained before some of this poor performance is explained by two
substantial Google Analytics outages. However, as you can see in figure 5, our Primo server
utah-primoprod did not rise to the same amount of traffic that thoth had sustained prior to the
server switch. Therefore we plan to investigate how Google Analytics is interacting with utahprimoprod.

Figure'5:'Ex'Libris'Primo'Servers':'thoth'vs.'utahNprimoprod'(in'pageviews)'

Site Update: Responsive with Bootstrap
The second quarter saw one more exciting change: thanks to the Discovery and Web Services
Team at the University of Utah Marriott Library our website was updated to harness the power
of Twitter’s Bootstrap, a powerful front-end framework for web development. This update will
make the site much more adaptive to the device that is viewing it and will provide the user with
an enhanced experience. I have provided some examples of how the homepage looks on a
smartphone, tablet, and desktop in figures 6 and 7 below.
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Figure'6:'mwdl.org'on'smartphone'(right)'and'tablet'(left)

Figure'7:'mwdl.org'on'desktop'computer'

!
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Google
Analytics

The Role of Google Analytics at MWDL
At MWDL, we watch our Google Analytics dashboard very carefully to not only track website
traffic but also monitor where that traffic is coming from, infer why those visitors have come to
our site, and ensure optimal website performance through diligent monitoring of page load
times.

Traffic
Our traffic was analyzed for Quarter 2 of 2014 as compared to Quarter 2 of 2013. We have to
this point been looking at page views and sessions as our only metric for determining website
efficacy. Now we will look at the experience the user has once they are on the site. Though last
year we handled a higher volume of visits, this year we are seeing users look at, on average, 1
more page per visit (see figures 8 and 9). This can be interpreted as an audience that is better
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utilizing the resources that MWDL and their partners offer. This translates to longer average
time on the site by 19 seconds (see figure 10).

!!!!!!!
!
!
!
!
Figure'8

Figure'9

Figure'10'

Audience
Our audience is composed mainly of visitors from the Americas. In fact, we have seen an
increase in the percentage of visitors; from 82% to 87.3% (see figure 11).

Figure'11
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There was also an increase in the percentage of English speaking users; from 88.4% to 91.9%
(see figure 12).

Figure'12

Figure'13

We also had an increase in returning visitors; from 15.6% to 18.9% (see figure 13).

Content
In this section we will look at content of MWDL. We highlight the pages that have received the
most attention. We also use this data to infer why users are visiting the pages that they are
visiting and therefore this works as a great metric to evaluate where our visitors are finding out
about the content on our site. For example, the most visited collection item is the "1906 Firecart
in Parade Undated Murray City". This item received so much attention because it was featured
in many of the articles commemorating the first year of the DPLA, including, but not limited to,
ArsTechnica1, New York Times Art Beat blog2, and the Chronicle of Higher Education3. Below
we have graphs showing the pageviews of each of the domains over the quarter.
1

http://arstechnica.com/business/2014/04/digital-public-library-of-america-to-add-millions-of-records-to-its-archive/
http://artsbeat.blogs.nytimes.com/2014/04/22/digital-public-library-of-america-marks-a-year-of-rapid-growth/
3
http://www.careernetwork.com/blog/Wired-Campus/5/7/
2
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Year over Year (all domains)

Figure'14

thoth.library.utah.edu 4

Figure'15'

utah-primoprod.hosted.exlibrisgroup.com 5

Figure'16

mwdl.org

Figure'17

Statistics on All Domains

Figure'18
4
5

Ex Libris Primo server through May 2014
Ex Libris Primo server starting June 2014
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Top Ten Collection Items Displayed

http://content.lib.utah.edu/cdm/ref/collection/mcm/id/140
Hand-pulled 1906 firecart in Sandy parade. Pulled by firemen.

http://contentdm.li.suu.edu/cdm/ref/collection/palmer/id/571
No Description

http://digital.lib.usu.edu/cdm/ref/collection/ranchoral/id/119
Cliff Gardner speaks to George and Ruth Parman (via telephone) about their lives ranching in
northeastern Nevada. They talk a little about how their families came to be in the area,
experiences raising their own family on a ranch, and different ranches they have experience with
in the area. George also talks about his experience trapping and mustanging. Phone interview
conducted by Cliff Gardner.

http://azmemory.azlibrary.gov/cdm/ref/collection/phfpct/id/4
Miss Suzy Sunshine, also known as Miss Zip Code, promotes the use of zip codes. Her real name
is Brenda Caldwell.

http://azmemory.azlibrary.gov/cdm/ref/collection/ahfsaints/id/19
When Pearl Hart decided to rob a stagecoach outside of Globe with Joe Boot, she started a
chain of events that brought her national notoriety. The tabloids of 1899 had a field day with the
image of the petite "Girl Bandit" as a posse hunted them down and brought them to justice. She
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was transferred to Tucson where she wrote poetry and gave frequent interviews before
escaping with a male prisoner. They were captured in New Mexico, and Hart was sentenced to
five years at the Territorial Prison in Yuma.

http://contentdm.lib.byu.edu/cdm/ref/collection/Civilization/id/834
Botticelli was commissioned to paint at least seven versions of The Adoration of the Magi. This
was a popular subject for Florentine painters because one of Florence’s leading confraternities
was dedicated to the Magi. Every five years members of this confraternity would participate in a
pageant where they would reenact the journey to Bethlehem of the wise men and their retinue
through the streets of Florence. In this version of Botticelli’s Adoration of the Magi, the artist
imbues his figures with a sense of piety and respect.

http://digital.library.unlv.edu/objects/snv/6781
Paul Harrington, Leslie H. Smith, John Harrington, Dorothy Snider and Vincent Harrington
around a lemonade stand in the summer of 1932. Two automobiles in the background. The
children are on the west side of the 500 block of Second Street with a row of the railroad
cottages on the opposite side of the street. Leslie H. Smith was born in Las Vegas in 1927 and
lived at 624 South 6th Street. Sixty-four railroad cottages were built by the Las Vegas Land and
Water Company for employees of the San Pedro, Los Angeles and Salt Lake Railroad.

http://archives.state.ut.us/cgi-bin/indexesresults.cgi?RUNWHAT=IDXFILES&KEYPATH=IDX208420043735

No Description

http://azmemory.azlibrary.gov/cdm/ref/collection/otmch/id/40
Linen with embroidered and cross-stitched flowers, designs, apple tree, Adam and Eve. Psalm
23 is straight-stitched in an inset.
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http://archives.state.ut.us/cgi-bin/indexesresults.cgi?RUNWHAT=IDXFILES&KEYPATH=IDX208420220928

No Description

Statistics on the Top Ten Collections Items Displayed

Figure'19
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Top Ten Collections Landing Pages
These are collection pages that have arrived at by either typing in the URL directly, clicking on a
link from another page, or finding through a search engine.

http://mwdl.org/collections/1282.php

Health Education Assets Library

The Health Education Assets Library (HEAL) is a digital library of multimedia teaching resources
for the health sciences. HEAL provides access to tens of thousands of images, videoclips,
animations, presentations, and audio files that support healthcare education.

http://mwdl.org/collections/1038.php

Utah State Historical Society

A self-indexing, self-service, collection of the best photographs from the Society's collections.
Consists of mounted prints made from original photographs taken from other collections, plus
some originals.

http://mwdl.org/collections/1324.php

Brigham Young University - Harold B. Lee Library

The Millennial Star was the longest running Latter-day Saint (LDS) periodical, published
continuously for 130 years until discontinued in 1970 with the overhaul of all the LDS magazines.

http://mwdl.org/collections/1050.php

University of Utah - J. Willard Marriott Library

The Wasmuth Portfolio was a collaborative effort between Frank Lloyd Wright and Ernst
Wasmuth, a German publisher. It is a complete folio of Wright's work to date, and was published
in 1910-11. The collection of Wright's houses and commercial buildings received far more
attention and praise in Europe than in the United States. Contemporary architects called it "the
most important book of the century."
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http://mwdl.org/collections/1838.php

Kanab Heritage House and Museum

Harold Mace was born and raised in Kanab, UT. He was the only professional photographer in
the greater Kanab area in the 1940s and 1950s. He was very civic-minded and recorded on film
many of the events that happened in Kanab, Kane County, and the Fredonia, Arizona area.

http://mwdl.org/collections/1173.php

University of Utah - J. Willard Marriott Library

This collection contains large-scale, detailed maps from 1867 into the early 20th century
depicting the commercial, industrial, and residential sections of many Utah cities. They were
designed in 1866 by surveyor D.A. Sanborn to assist fire insurance agents in determining the risk
associated with insuring a particular property. The map surveyors meticulously documented the
structural evidence of urbanization - building by building, block by block, and community by
community.

http://mwdl.org/collections/1795.php

Idaho State Historical Society

The Civilian Conservation Corps (CCC) was a public works relief program that operated from
1933 to 1942 in the United States for unemployed, unmarried men from relief families, ages 17
to 23. A part of the New Deal of President Franklin D. Roosevelt, it provided unskilled manual
labor jobs related to the conservation and development of natural resources in rural lands
owned by federal, state and local governments.

http://mwdl.org/collections/1612.php

Utah State University - Merrill-Cazier Library

In 1948 Bushnell Hospital in Brigham City, Utah was transformed into what would become the
Intermountain Indian School, or, the "world's largest boarding school." The school opened its
doors in January 1950 to five hundred Navajo students. Educational goals were to teach English
and basic academic disciplines as well as vocational skills which, it was believed, would facilitate
assimilation into mainstream America.
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http://mwdl.org/collections/1158.php

Park City (UT) Historical Society & Museum

The Park City Historical Society and Museum is a non-profit organization dedicated to
preserving, protecting and promoting Park City's history and heritage. This collection contains
some of the Society's historic photos of Park City and the Mountain West region.

http://mwdl.org/collections/1123.php

University of Nevada, Reno, University Libraries

The 61 images in this collection were taken by Forest Service and Soil Conservation Service
photographers who hung their cameras out of planes in consecutive summers in 1938 and 1939
as part of the forest and soil survey work carried out during the siting of the Mount Rose
Highway.

Statistics on the Top Ten Collections Landing Pages

Figure'20
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Referrers
Compared to the same quarter last year we are receiving much less of our traffic from dp.la and
much more of our traffic through Google. This is a good sign, as it shows that our visitors are
finding our website through Google. There were a number of visitors to our site from the
Europeana 1914-1918 centennial World War I site (http://europeana1914-18.eu/).
For 2014 the percentages are:
Google

37.7%

dp.la

30.4%

(direct)

20.3%

mwdl.org

2.9%

europeana1914-1918.eu

0.8%

other

7.9%

For 2013 they are:

Figure'21

dp.la

57.5%

Google

16.4%

(direct)

14.5%

other

11.5%

Channels
Channels are more broad sources of traffic. As you can see below we get most of our traffic
from referrals (the combination of dp.la, Europeana, mwdl.org, or some of other). Organic
search is any unpaid search engine (i.e. Google, Bing, Yahoo, etc.). Direct is accessing the
website directly and social is accessing the website from a social media application or website.

Figure'22
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SEO Scorecard
This dashboard was customized for MWDL by the Getting Found: SEO for Digital Libraries grant team.
It provides high-interest statistics in an easy-to-read format.
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Social Media
Blogger
Traffic

!

Here are some of the statistics for the blog. This
has been a real unique quarter for our social
media. We have seen some substantial growth in
the amount of people that are visiting the blog,
engaging with us on Facebook, and interacting
with us on Twitter. !

Pageviews by Country
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Top 5 Blog Posts
These are the top 5 posts from the MWDL new blog.

1. Welcome aboard, Montana!
Wednesday, March 26, 2014

Rebekah Cummings

489

2. Hosting hubs to test SEO for Digital Repositories
Thursday, March 3, 2011

Sandra McIntyre

306

3. How to Make Your Very Own DPLA Twitter Bot
Tuesday, June 17, 2014

Anna Neatrour

203

4. What can linked open data do for you?
Monday, October 7, 2013

Rebekah Cummings

182

5. Top ten reasons to attend a PLP training through MWDL
Friday, May 9, 2014

Rebekah Cummings

179

!
Figure'23
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Facebook
In this quarter, we have seen a huge increase in the reach of our Facebook page. Our posts that
have the furthest reach are all from this past quarter. This is evidence of the momentum we
have been building in the past year. Below you can see the statistics for the past quarter.

Figure'23

Figure'24'
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5 Facebook Posts with the Furthest Reach

!
Figure'25

Page 22 of 25

Statistics on 5 Facebook Posts with the Furthest
Reach

'''''Figure'26
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Twitter !
Our Twitter presence continues to grow and bring traffic to MWDL. At the time of this report,
we have published 714 tweets, posted 18 photos or videos, and have 218 followers. During the
second quarter of 2014 we published 82 tweets, were retweeted 86 times, and were favorited
57 times. As you can see below in figure 26, there was a spike in activity on April 28th and 29th
and again on May 1st. This was due to the staff being at the Texas Conference on Digital Libraries
(April 28th & 29th) and the Utah Library Association conference (May 1st). This is also what spiked
our favorites/tweet and retweets/tweet numbers.

'
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'
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1-Jun!

!

Conclusion
The data for this quarter has revealed very exiciting information about the patrons we serve.
Though our traffic is not as high as it was last year, we have seen the stabilization of behavior for
the community we serve. We now have visitors who are more likely to come back, spend more
time on the website, and view more content. These are extremely important traits to have in
our audience.
Moving forward we have two main goals in mind. We would like to take advantage of Universal
Analytics by updating our Google Analytics setup. Universal Analytics will allow us to better
understand the visitors’ entire experience by informing us of the devices they are using, giving us
more specific information how the user arrived at our website, and allowing us to adjust session
timeouts. This update will greatly improve our ability to track and report accurate data.
The second goal we are persuing is understanding where users go upon leaving our website. Do
the users successfully find the content they are searching for with one of our partners or do they
leave to another website entirely? At this point, when a visitor browses a collection and finds an
item of interest and they follow that link to one of our partners’ websites, we don’t know if they
have arrived at that website. We will be actively seeking ways to understand if we are
successfully delivering our visitors to the content on our partners’ websites, including working
with our partners on improving their ability to track analytics.
The future holds even more promise. As we find better ways to track analytics and
communicate that data through our network of partners we will be able to form a much more
comprehensive and accurate picture of how our content is being consumed. If you have any
questions about this report please feel free to contact Evan Young at evan.young@utah.edu.
!
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